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Criteria to Evaluate Success 
For my product 
to be successful 
it must: 

I will test this by: Justification: Analysis at end:  

Function: 
1. Measure the 

UV rate, 
visually and 
effectively with 
no interference 
from 
temperature 
changes. 

Conducting UV- 
bead tests, by 
testing the beads in 
different 
temperatures. E.g. 
From laying in the 
sun to being placed 
in water, does that 
change the visual 
UV measure? 

By product testing if 
temperature does/ does not 
react with the visual UV 
measure. The outcome will 
therefore, determine if my 
product is/ is not successful, 
as outlined in my design brief 
“provides an accurate visual 
awareness for the wearer.” 
Therefore, if temperature 
reacted with the product it 
would be unsuccessful as it 
failed to provide an accurate 
visual awareness.     

Thus, as a result of conducting 
UV- bead temperature tests it 
has proven that my is 
successful in partially fulfilling 
this criterion. As a result of 
these tests I found that the UV 
beads were the most efficient 
and accurate in changing 
colour when exposed to 
different UV readings and 
different temperatures. I 
found that the beads were not 
affected by different 
temperatures and reacted to 
the current UV rate in the 
recommended amount of 
‘safe time’. However, these 
beads do not actually 
measure the UV rate for the 
wearer by indicating the 
current UV index reading. 

Swimwear 
sewing 
techniques- To 
observe different 
functional and 
decorative 
techniques for 
swimwear and 
then research 
and test my 
findings to assist 
my final decision  

I will attend a swimwear sewing 
course to learn basic swimwear 
sewing techniques as well as begin 
prototyping swimwear from the 
new techniques.  

This swimwear course will 
assist me in observing and 
partaking in the wide range 
of both functional and 
decorative techniques 
needed when making 
swimwear, and test this 
through prototyping. By 
gathering research on 
different techniques needed 
when making swimwear, I 
will then be able to compare 
the different techniques that 
I have both researched and 
observed.  

Secondary  
I will gather research from Katie 
Fredrickson	/( on YouTube, by 
viewing her videos on techniques 
needed when sewing reversible 
swimwear.  
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2. Provide 
adequate 
coverage that 
the target 
market desires. 

 

Surveying my 
target market on 
my product. E.g. To 
analyse if it 
provides enough 
coverage that they 
desire, when 
attending the 
beach.  
Questions to ask 
target market:  
1. Do you feel that 

this top/ bottom 
provides you 
with enough 
coverage?  

2. When 
swimming, do 
you have any 
concerns that 
you may 
become 
exposed at any 
time? 

Surveying my target market 
on their coverage. Their 
response will determine if my 
product is/ is not successful, 
outlined in my design brief 
“appealing and functional 
way for the target market.” 
So, if my products coverage 
is appealing by the target 
market. Then my product 
would be successful.  

I found that the was successful 
as it satisfied the target 
market’s needs, supported by 
a ‘style survey’ completed by 
100 members in my target 
market. This strong 
endorsement influenced my 
final style design, which was a 
triangle bikini top with side tie 
bottoms. The functional 
aspect of providing adequate 
coverage is further supported 
through the use of a small 
focus group of 20 females 
where 99% answered yes to 
the following question: “Do 
you feel that this top/ bottom 
provides you with enough 
coverage?” And 95% 
answered no to the following 
question: “When swimming, 
do you have any concerns that 
you may become exposed at 
any time?” 

3. Must be quick 
drying and 
water suitable. 

Comparing my 
product to other 
products on the 
market, through 
measured tests. 
E.g. Timing how 
long my product 
takes to dry 
compared to a 
‘Triangl swimsuit’, in 
the same 
environment.  

By comparing if my product 
is/ is not quick drying and 
water suitable. The result will 
limit if my product is/ is not 
successful, as found in my 
design brief “appropriate for 
Australia’s climate and surf 
conditions.” Therefore, if the 
product was not fast drying 
and water suitable it would 
be unsuccessful as it failed to 
be fit for Australia’s climate 
and surf conditions.  

Through the completion of 
multiple tests to ensure that I 
select the most water suitable 
and fast drying swimwear 
material. My tests resulting in 
the most appropriate material 
choice of a soft woven UV and 
chlorine resistant lycra. As 
through sample tests I found 
that it dried the fastest and as 
this material is made for 
swimwear it is water suitable 
and UV and chlorine suitable. 
Consequently, this highly 
satisfied the target market’s 
needs as well as meeting its 
functional criteria. Thus, 
resulting in a successful 
product.  
 

Aesthetics: 
1. Be an 

appealing style 
with appealing 

Surveying my 
target market on 
the style of my 
product. E.g. To 

Surveying my target market if 
my product is an appealing 
style. Will determine if my 
product is/ is not successful, 

The style of my design was 
chosen by my target market 
as it was rated as the most 
appealing swimsuit style. The 
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colours and 
patterns that 
the target 
market would 
wear and 
purchase.  

evaluate if the style 
is appealing and 
they would 
purchase it. 
Question for the 
target market: 
On a scale of 1-5  
1= least favourite  
5= most favourite 
- How do you like 

the triangle top? 
- How do you like 

the tie bikini 
sides?  

as stated in my design brief 
“appealing and 
functional…for the target 
market.” So, if the target 
market despises the style. My 
product would be 
unsuccessful as if failed to be 
appealing for the target 
market.   

colours were also chosen by 
100 members of my target 
market through a survey 
where navy and white were 
tied in first place in response 
to the question: “what is your 
most preferred colour of 
swimwear from the options 
below?” Thus, my design 
meets my target markets 
wants in relation to colour and 
style. Consequently, as a 
result my product is successful 
as my target market views it as 
product that they would wear 
and purchase.  

2. Have all 
colours of; 
fabric, 
decorative and 
joining 
materials be 
cohesive and 
admired by the 
target market.  

Creating a 
questionnaire for 
my target market. 
E.g. Question the 
different colours 
contained in the 
product and if it 
appeals to the 
target market.  
Questions for the 
target market: 
- Do all of these 

colours used in 
the product and 
packaging 
provide a 
cohesively 
appealing design 
style?   

A Questionnaire to discover 
if the colours of my product 
appeal to the target market. 
Will control if my product is/ 
is not successful, as found in 
my design brief 
“appealing…for the target 
market.” Thus, if the colours 
cohesively matched in my 
product, and are attractive to 
the target market. Then my 
product would be successful.  

As a result of conducting a 
questionnaire of 20 female 
teenagers within my target 
market. I found that the 
design of my product is 
appealing and cohesive to 
85% of the group, answering 
yes when asked “Do all of 
these colours used in the 
product and packaging 
provide a cohesively 
appealing design style?” As a 
result, I then asked the other 
15% the following question: 
“What could be improved to 
make it cohesive?”. Thus, 
resulting in a partially 
successful product.  

Ergonomics: 
1. Be well fitting 

and adjustable 
for all body 
types of the 
target market. 

Surveying target 
market for 
feedback. 10 
members of my 
target market try on 
my bikini and then 
give a rating  
E.g. Rating, out of 
five stars how 
comfortable was 
this? Why/ Why not.  

By surveying my target 
market on the fit and 
adjustability of my product. 
Their feedback will impact on 
the success of my product, as 
highlighted in my design 
brief; “functional and 
ergonomically friendly …for 
the target market.”  

I have tested this by surveying 
10 members of my target 
market who have tried on my 
bikini (all are different sizes) 
and were asked to give a 
comfort rating out of five stars. 
90% of my target market rated 
my product 5 stars, mainly 
due to the adjustable ties that 
allowed for a customizable fit. 
Consequently, resulting in a 
somewhat successful product.  
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2. Be lined 
especially on 
the swimsuit 
top to prevent 
any discomfort 
from rubbing 
from the 
beading.  

Product testing on 
target market. E.g. 
evaluate how a 
small group of this 
market reacts with 
the product in 
relation to 
discomfort from 
beads, through a 
star rating of 
comfort once tried 
on.  

By product testing the need 
for lining in my product to 
minimize discomfort.  The 
target markets response will 
affect the outcome of the 
success of the product, as 
found in the design brief 
“ergonomically friendly …for 
the target market.” Therefore, 
if my product causes no 
discomfort. My product 
would be successful as it was 
comfortable for the wearer.   

The bikini is reversible and 
lined with soft woven Lycra. I 
chose soft woven Lycra to 
prevent any discomfort from 
rubbing. As I surveyed a focus 
group of 20 individuals to 
analyse the comfort of these 
swimmers. 95% found that my 
product was “extremely 
comfortable for swimwear” 
and did not cause any 
scratching, red marks or 
rubbing. While, 5% found that 
the beading at the top of the 
swimwear top (near the neck) 
caused, “slight discomfort” 
but overall the bikinis were 
“very comfortable for 
swimwear”. Thus, proving the 
success of my product in 
producing a comfortable 
swimwear design.  

3. Be a 
comfortable 
style while 
providing 
adequate skin 
exposure for 
required 
vitamin D, of 
the target 
market. 

An Experts 
evaluation; on the 
vitamin intake that a 
tested group in the 
target market is 
receiving. And 
Product testing on 
target market; on 
the comfort of the 
swimwear style and 
skin exposed.   

An Experts evaluation of the 
vitamins received from this 
product. will determine the 
success of the product in 
relation to my design brief 
“challenge social 
expectations in relation to 
sun safety in an appealing, 
functional and ergonomically 
friendly… for the target 
market.” Therefore, my 
product would be successful 
as it challenges social 
expectations while also 
providing the wearer with a 
functional product that is 
appealing to the target 
market.  

Through the evaluation of a 
Dermatologist (Dr Jacqueline 
Matulich) confirmed that my 
product provides adequate 
skin exposure for the required 
amount of vitamin D. Dr 
Matulich concluded that “this 
bikini like many others with a 
similar style will provide 
enough skin exposure for a 
female teenager to receive 
more than adequate vitamin 
D.” Therefore, providing a 
successful product that 
provides my target market 
with the required amounts of 
vitamin D.   

 
 
 
 
 
 
 
 


